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The Platform 
Revolution

The Fourth Industrial
Revolution

The World Under Two Revolutions



The Fourth Industrial Revolution



The Platform Revolution…

Producers Consumers



• Also known as “The Economy of 

Matchmakers and Multisided 

Platforms”

• Think Uber, AirBnB, AliBaba

• Ushering in a new “sharing 

economy” worldwide

The Platform Revolution…



Digital Globalization Era
Welcome to the post globalization world

National wealth is increasingly 
dependent on human capital 
rather than natural resources

A digital chasm is forming 
between countries who can 
reap its benefits, and those 

who cannot



Lebanon’s Opportunity
To Emerge Among the Winners In The New Economy

Communication
Lebanese are polyglots and 

excellent communicators

Knowledge & STEM
We rank 10th globally in math and 
science education

Innovation
A Global Track Record

Lebanese Diaspora
Globally dispersed, very successful

g
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The 5 “Ts” of the Diaspora

Talent
Knowledge, experience

Treasure
Capacity for investment and 
development



The 5 “Ts” of the Diaspora Transformation
Advocating for a better social 
contract. Innovating

Trade
The ability to open up new 
markets

Tipping Agents
Nudging international deals in 
our favor

Talent
Knowledge, experience

Treasure
Capacity for investment and 
development



Outreachq

Social Listening
a

Research
r

Surveys f

Data Mapping
c

Designing a Data Driven Solution



The need to be connected
The majority wants to be better connected to 
their country of origin, and is willing to invest in 
activities that benefit their homeland.

A
The will to help…
The diaspora associates giving back with 
the urge to help their family, friends, and 
hometowns. vague notions like “helping 
one’s country” will not be effective.

B
… On their own terms
The diaspora wants to be engaged as a 
true partner in the development process, 
and be recognized as such

C

Research Phase Findings
1. What the Diaspora Needs



Mistrust
In the weak legal framework, business law 
enforcement, and local business culture.A
Dedicated Institutions Welcome
Despite the mistrust in the public sector and 
skepticism in government-led initiatives, the 
diaspora welcomes the establishment of public 
institutions dedicated to diasporic matters.

B
Geographical Distance
Is an issue for the third of respondents.C

Research Phase Findings
2. Obstacles Hindering Involvement



Needs Connections and 
Business ContactsA
Needs Transparency, Good ROI, 
or Relevant ThemesB

Needs InformationC

Research Phase Findings
3. Business Obstacles



Video Introduction









DO BUSINESS GLOBALLY































A Global Business Network

Market
Access

Knowledge
Access

Capital
Access

Harnessing the Lebanese Diaspora Strength 



Diaspora / Residents

Lebanese CompaniesDiaspora / Residents

Lebanese Companies

I2I B2B

B2I

B2I



Companies

Market
Access

Knowledge
Transfer

Export

Import

SMEs Startups

Business
Owners

Entrepreneurs

Capital
Access

Investors

Franchising

Trade

Subject
Matter
Experts

Mentors

A Global Lebanese Service Provider Directory



DiasporaID as a Platform: Incubating Your Ideas

I Tourism

I Marketplace

I Development

I Philanthropy

I Business

Startups

Services

Projects

CompaniesAcceleration

I Your Idea
as a Platform

Incubation

Integration

Opportunities



Coming Soon to An

App Store Near You!Available for Download



www.DiasporaID.com


